RAJESH ANANDAN, SVP, UNICEF VENTURES













#1 CAUSE

of under 5 childhood mortality




We know what needs
to be done

;

And we know that we
need to act now

But we don’t have the
resources needed.
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kids in the US. are inactive
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#1 CONCERN

among parents in the U.S.




MOTIVATION

But resources alone
haven’t been enough

We know what needs And we have the
to he done resources
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PLATFORM
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Kids wear Kid Power
Bands and are inspired
to get active

STEP 1

Activity earns Points to
unlock funding from
partners/parents/fans
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STEP 2

N

Funding is used by
UNICEF to deliver
lifesaving nutrition

STEP 3

\

Kids sync with the App
to track progress &
celebrate impact




GO ON MISSIONS

UNICEF Kid Power Missions are virtual joumneys with Team Members to
countries receiving therapeutic food packets.

SEE ALL MISSIONS
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Global Mission with Alex Morgan Mission Uganda with Tyson Chandler Mission Burkina Faso with David Ortiz
Professional soccer player and Olympic gold medalist Alex Professional basketball player and Olympic gold medalist Professional baseball player David Ortiz takes us to Burkina
Morgan introduces the UNICEF Kid Power Team, made up of Tyson Chandler takes you on a journey to Uganda to see how Faso to meet two kids who are studying hard to help their
people working together to help end global malnutrition. kids help their families and leam how food is grown locally. families and live their dreams,
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KID POWER KIDS
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IMPACT

When you join the UNICEF Kid Power Team, the more you move, the more
points you eamn, the more lives you save.

118,105 2,/10,977 430,880

Kid Power Team Memhbers Kid Power Points Eamed RUTF Packets Unlocked
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\‘ “I'm leaving
early. I'm

gonna take the

stairs,
I've got to feed

the world!”
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SGHOOLS: RESULTS

1

Kid Power kids are 55% more active Kid Power classes meet daily MVPA 95% of Kid Power teachers want to
than their peers requirements 30% more days participate again
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SUPERSTAR IS NEWEST UMKCER AMBASEADON e

1.6 BILLION media All4 SKUs inthe TOP 10 Families are using the App
impressions eamed wearables on Target.com 2.5X/DAY



10 million American kids getting active,
1 million malnourished kids’ lives saved.



IMPACT

Largest RUTF donor Largest RUTF donor

2015 2020
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GET ACTIVE. SAVE LIVES.

www.unicefkidpower.org





